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Disclosures
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mentioned in the presentation



Course Objectives 

•Understand the anatomy of the search engine results 
page

• Learn the key signal factors for local map search 
engine optimization (SEO)

• Learn the key signal factors for local organic SEO

• Learn how utilize ON-SITE keywords to improve search 
engine rankings





https://backlinko
.com/google-ctr-
stats

https://backlinko.com/google-ctr-stats


Search Engine Optimization

Courtesy of: 
https://www.wordstream.co
m/blog/ws/2018/06/13/off-
page-seoc

Mobile 
Responsive

Citations

Google My 
Business



Behind the Numbers

• 96% of computer owners conduct local searches

• 46% of all Google searches are local

• 64% of local customers use search engines and directories as their 
main way to find local businesses

• 50% of local mobile searchers look for business information (like a 
company’s address or phone number)

• A whopping 78% of local mobile searches result in an offline purchase

Sources: Searchengineland.com and Business2community.com)

http://searchengineland.com/study-78-percent-local-mobile-searches-result-offline-purchases-188660
http://www.business2community.com/infographics/local-seo-statistics-must-know-infographics-01557523#hLlTEbMlZ1xqt4l9.97


Search Engine Results Page (SERP)

• Google Ads

• Local Results (Snack Pack)

• Meta Title

• Meta Description

• Google My Business (GMB) Listing



Ads

Snack Pack / 
Local Results

Meta Title

Meta Description



Google My 
Business 
Listing



Local Map Signals

GMB
35%

Reviews
17%

On-Page SEO
16%

Links
16%

Behavior
9%

Citations
7%



OFF-SITE: Google My Business (GMB)

• #1 Ranking Signal for Local Map Results

• Ensure NAP is correct

• Business category and description 

• Manage your Google reviews

• Upload Photos

• Build a FAQ section

• Create Posts

• Google.com/business/– FREE RESOURCE

https://www.google.com/business/




GMB: What’s Most Important? 

1. Primary GMB category

2. Keywords in GMB business 
title

3. Proximity of address to the 
point of search

4. Physical address in city of 
search

5. Additional GMB categories

6. Quality / authority of inbound 
links to domain

7. Keywords in native Google 
reviews

8. High Google ratings (e.g. 4-5)

9. Removal of spam listings 
through spam fighting

10. Completeness of GMB listing







OFF-SITE: Reviews & Reputation Management



OFF-SITE: Reviews & Reputation Management



OFF-SITE: Reviews & Reputation Management

• High ranking signal for local map SEO

• Genuine, honest reviews are critical both for demonstrating the 
quality of your practice and for sending signals to search engines

• Businesses with more 5 star reviews have higher click through rate 
(CTR)

• NUMBER and QUALITY Matter! 

• Weave, Solution Reach, Patient Pop, 4 Patient Care, Doctible, 

• Text Messaging Works BEST



OFF-SITE: Reviews & Reputation Management



OFF SITE: Completeness of GMB Profile 



OFF-SITE: Local Citations

• Any place online that shows the NAPW about your business

• QUALITY and QUANTITY

• Audit Your Listings
• Moz Online Directory

• Bright Local, Hoth, Marketer’s Center

https://blog.streamcompanies.com/seo/structured-vs-unstructured-link-
building-strategies





OFF-SITE: Local Citations

•Structured

Rich’s Pet Store

555 Fake St.

Columbia, MO 65201

555-123-4567

richspetstore.com

•Unstructured

‘You can find Rich’s Pet Store in 
Columbia, MO”

“The best place to buy a pet in 
Columbia, MO is Rich’s Pet Store. 
They have a wide variety of 
animals, except for snakes.  He 
hates snakes. “



Local Organic Signals

On-Page 
SEO
37%

Links
36%

Behavior
11%

Personalization
8%

GMB
8%



Organic Signals: What’s Important?

1. Quality / authority of inbound 
links to domain

2. Volume of quality content on 
entire website 

3. Keywords in anchor text of 
inbound links to domain

4. Topical keyword relevance 
across entire website

5. Geographic keyword relevance 
of domain content

6. Mobile-friendly / responsive 
website

7. Domain authority of website

8. Keywords in GMB landing page 
title

9. Diversity of inbound links to 
domain

10. Quantity of inbound links to 
domain

https://www.columbiamo.va.gov/


OFF-SITE: Quality/authority of inbound links

• Huge SEO benefit from links that have high domain authority

• Low domain authority links help minimally 

FREE RESOURCE - https://moz.com/domain-analysis/



ON-SITE:  Volume of Quality Content

•Google LOOOOOOVES fresh content

•Develop relationships and rapport with customers

• Establish yourself as an industry expert

• Social media sharing

https://searchengineland.com/need-a-secret-weapon-for-local-seo-try-blogging-138067

https://searchengineland.com/need-a-secret-weapon-for-local-seo-try-blogging-138067


ON-SITE:  Volume of Quality Content

•Post REGULARLY and CONSISTENTLY

•Use a SEO plugin

•Pertinent content only

•Pertinent keywords



ON-SITE:  Volume of Quality Content

Eyeballs

Cataracts

Cataract Symptoms

Cataract SurgeryAMD 

AMD Injections

Low Vision



OFF-SITE SEO:  Keywords in anchor text of 
inbound links to domain

• Anchor text is the visible characters and words that hyperlinks display 
when linking to another document or location on the web. 

• tiny dancing horses
• small horses that dance
• the best tiny dancing horses
• Why I like tiny dancing horses

https://www.columbiamo.va.gov/


ON-SITE: Topical keyword relevance

• Short tail vs long tail

• Every letter matters!

•Use Google to your advantage

• Steal from thy neighbor



Long Tail Keywords







ON-SITE: Topical keyword relevance

Long Tail Keywords

• Eye exam “City, State”

• Eye doctor “City, State”

• Optometrist “City, State”

• Glasses “City, State”

• Contact lenses “City, State”

• Eye care

• Eye care center



Google Search Console – FREE RESOURCE



ON-SITE: Topical keyword relevance 
(Heading Tags)

H1

H2

H3

H2

H4 P H3



ON-SITE: Topical 
keyword relevance 
(Heading Tags)



ON-SITE: Topical keyword relevance 
(Technical SEO)

•Yoast (FREE)

•RankMath (FREE)

•All-in-One SEO Pack (FREE)

•SEO Framework (FREE)

•SEOPress (FREE)



ON-SITE: Topical keyword relevance 
(Technical SEO)

Meta Title

Meta Description

Slug/URL



ON-SITE: Topical keyword relevance 
(Technical SEO)

https://www.copterlabs.com/wp-
content/uploads/2016/09/yoast-seo-
screenshot.jpg





ON-SITE: Geographic keyword relevance

•Create specific pages for the 
cities/neighborhoods/areas you want to target

•Highlight your biggest, best, most common services

•Use the city name throughout the page

•Hide the page from your primary menu







ON-SITE: Mobile Friendly Website 

• Google rolled out “Mobile-First Indexing” in 2018 

• The mobile version of your website becomes the starting point for what 
Google includes in their index, and the baseline for how they determine 
rankings.

• Approximately 54% of worldwide search results are now from a cell 
phone

• https://search.google.com/test/mobile-friendly – FREE RESOURCE



ON-SITE: Mobile Friendly - Page Speed

•Optimized, scaled images
•RELIABLE, FAST HOSTING
•AMP

• GTMetrix.com – FREE RESOURCE

• PageSpeed Insights – FREE RESOURCE



Retina Image 



OFF-SITE: Mobile Friendly - Hosting 



7. Domain authority of website

8. Keywords in GMB landing page title

9. Diversity of inbound links to domain

10.Quantity of inbound links to domain



ON-SITE: Core Web Vitals

• Google has found that users prefer (and are more likely to convert on) 
websites that offer a great page experience.

• Core Web Vitals will focus on the user experience once a user clicks 
on a web page from Google SERPs − this includes whether a page 
loads quickly or is stable

• Relevant and high-quality content



ON-SITE: Core Web Vitals

•First Contentful Paint (FCP)

•Largest Contentful Paint (LCP)

•First Input Delay (FID)

•Cumulative Layout Shift (CLS)



OFF-SITE: Link Building

•#1 Factor for Organic Traffic

•#2-4 Factor for Local SEO  

•QUALITY and QUANTITY

•Local Involvement is KEY



Organic Signals: Link Building

• Write a post on your website about something locally relevant 
and link out to their websites.

• Ask for the post to be shared on their website (with a link to your 
post) and/or social network.

• Help a Reporter Out (HARO)

https://ahrefs.com/blog/white-hat-link-building-techniques/

https://ahrefs.com/blog/white-hat-link-building-techniques/


Organic Signals: Link Building

• Keyword stuffing/synonyms

• Keyword cloaking

• Private Blog Networks

• Sneaky redirects

• Paid links 

• Link exchanging

• Google WILL penalize your site for black hat techniques 

https://blog.hubspot.com/marketing/black-hat-seo

https://blog.hubspot.com/marketing/black-hat-seo


Organic Signals: Link Building

• Add length to old content

• CORRECT Keyword Density

• Keyword Synonyms

• Web 2.0

https://www.webconfs.com/2102/10-tips-for-using-grey-hat-
seo-without-getting-penalized/

https://www.webconfs.com/2102/10-tips-for-using-grey-hat-seo-without-getting-penalized/


Put your money where your mouth is! 

How do we actually do this stuff? 

https://app.vmaker.com/record/ffO1eSlO02qbljqM

https://seo.demos.ignitemedicalco.com/wp-admin
https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fapp.vmaker.com%2Frecord%2FffO1eSlO02qbljqM&data=04%7C01%7C%7C42cf13f2d61b4c4a4df108d967290360%7Ce95f1b23abaf45ee821db7ab251ab3bf%7C0%7C0%7C637654248149403876%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=3RrnZO%2FFUxjQAI%2FrKqSO%2FoZXSCzpZdMTp7aAsHMiCbw%3D&reserved=0


My Tips and Tricks

•Optimize your Google My Business Page

• FAST HOSTING

•City and Service Based Landing Pages 

•Blog regularly

•Get involved in the community



100% COMPLETELY FREE STUFF!!!

• Page Load Speed: https://developers.google.com/speed/pagespeed/insights/

• Mobile Responsive: https://search.google.com/test/mobile-friendly

• Google My Business: https://www.google.com/business/

• Google Search Console: https://search.google.com/search-console/about

• Google Analytics: https://analytics.google.com

• TinyPNG: https://tinypng.com/ (image compression) 

https://developers.google.com/speed/pagespeed/insights/
https://search.google.com/test/mobile-friendly
https://www.google.com/business/
https://search.google.com/search-console/about
https://analytics.google.com/
https://tinypng.com/


FREE WORDPRESS PLUGINS

• Yoast SEO: https://yoast.com/wordpress/plugins/seo/

• RankMath SEO: https://rankmath.com/

• SEOPress: https://wordpress.org/plugins/wp-seopress/

• Optimole (compression and scaled images): 
https://wordpress.org/plugins/optimole-wp/

• Wordfence: (security): https://wordpress.org/plugins/wordfence/

• MalCare (security): https://wordpress.org/plugins/malcare-security/

https://yoast.com/wordpress/plugins/seo/
https://rankmath.com/
https://wordpress.org/plugins/wp-seopress/
https://wordpress.org/plugins/optimole-wp/
https://wordpress.org/plugins/wordfence/
https://wordpress.org/plugins/malcare-security/


FREE(ISH)

•Ubersuggest: https://neilpatel.com/ubersuggest/

•3 Months to No.1: The 2019 "No-Nonsense" SEO 
Playbook for Getting Your Website Found on 
Google

https://neilpatel.com/ubersuggest/


My WordPress Stack

•SEOPress PRO (SEO)

•Shortpixel (image optimization)

• iThemes Security Pro (site security)

•ManageWP: cloud backups, keyword tracking 

•LiteSpeed Cache (cache)



Questions?

rich@ignitemedicalco.com
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